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Every Webpage Has Two Faces

What You See What the Search Engine Sees

[ ] [ ] @ Chobal fdarhets Update LI

<1DOCTYPE htal>
= : <html lang="en">
“ : <head>
smeta charset="UTF-8">
«meta name="viewport” content="width=device-width, initial-scale=1.8">

a b <titlescspan style="color: HEB7772;">Global Markets Update</span></title>
Tech Stocks Surge Amid

¢link rel="stylesheet™ href="styles.css">

NEW |nnOUati0n$ </head>

<body>
sheader>
<nav>
<]-- Navigation Links -->
</nav>
</header>
<maln>
carticle>
» <hI>>Tech Stocks Surge Amid Mew Innovatiens</hl>»

<img src="tech-illustration.jpg” alt="Illustration of interconnected gears and circuits">
<palechnolegy conpanies are experiencing significant growth, driven by advancements in
, artificiat intelligsnce and sustainable energy. Investors are showing increased
confidence in the sector.</p>
<p7The sector is expected to continue its upward trajectory through the fiscal year.
For more information on specific company performance, please refer to our detailed

reports.</p>
Technology companies are experiencing significant growth, driven * cpvRead more about <a href="sustainable-energy.htwl"ssustainable energy</a> developments.</p>
by advancements in artificial intelligence and sustainabie energy. <farticle>
Investors are showing increased confidence in the sector. </eain>
<fecter>

<p'The sector is expected to continue its upward trajectory through <|-- Footer Content -->
the fiscal year. For more information on specific company </footer>
marfnesmiancas mloscen cofar te nne Astsilad snmaete o dns i : . E ) {.Irhﬂd}f}

</htnl>

To master search, you must learn to see the web like a search engine does.
It all starts with the blueprint: HTML.
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Decoding the Blueprint: The Signposts for Search Engines

<title> = <h1>, <h2>

The official document title. Appears in o — The page's headings and subheadings.
the browser tab and is the primary source : These signal the structure and hierarchy
for the search result headline. Crucial for of the content, with <h1> often indicating

rankings and click-through rates. the primary topic.
<a href="..."> <meta name="description">
\9 The URL and Anchor Text. This is the e The executive summary. A brief,
6 web’s connective tissue, telling crawlers — hidden-on-page summary written
where to go and what's there. specifically for search engines to use in
result snippets.

These tags are not just for formatting. They are metadata-rich signposts

that guide search engine crawlers.
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From Blueprint to Library Card: Building the World’s Index

Crawl Parse
<title>
ctltle reads
about being
— snnematioaq. .
—— <hl>
<a href> M — — ;?:Eartspﬁiit
— E stylyle...
L o <p>
These great
text about
Text.
An icon of a “Crawler Bot” The bot reads the HTML,
follows a link (<a href>)to stripping away all visual styling
a webpage. and extracting text from key

tags (<title>, <h1>, <p>, etc.).

Index

The extracted text, links, and
associated keywords are sent
to a massive database,

visualized as a digital library.

Analyze

r~lallln

word density
=

o

3 links
\ﬁ prominence
keyword

The Index is analyzed for
word density, keyword
prominence, internal and
external links.

Search engines don’t search the live web. They search their own meticulously organized copy—the Index.

What gets indexed, and how, is everything.
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From Matching Words to Understanding Meaning

Lexical Search Semantic Search
vee ] ves

| "cheaper price" ] "l::u%st“ | "cheaper price" l "low cost" —> The best low cost options

l " ch " "discount" —> Special discount offers

1sgunt
"affordable" —> Affordable pricing plans
"cheaper price" "aff%}{hle“
"cheap price" —> Finding a cheap price
Semantics Stemming & Lemmatization Entity Relationships

(_ ‘Jaguar” ﬂ eS| M ("Tom Cruise" l—)iﬁa“ ("actor")
= i ] i 1]
@@z‘iﬁi m “running“-’/' CET ( Top Gun ]

Understanding contextual meaning. Recognizing that 'run’, 'ran’, and ‘running’ The engine knows that ‘'Tom Cruise’ is an
are all related to the root word ‘run’. ‘actor’ who starred in the film 'Top Gun’.

Modern search engines don't just find keywords; they understand concepts, relationships, and intent.
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What Are You *Really* Asking? Unpacking User Intent

Navigational Informational Transactional Exploratory
(“Go”) (“Know”) (“Do”) (“Investigate”)
=[9| ®
©. =S|? e
AR x> o o
The user wantstogotoa The user wants to learn The user wants to The user wants to explore a
specific site. something. complete an action, like broad topic by collecting
making a purchase. info from multiple sources.
aofirs login what 1s boolean logic buy internet advanced search
research guide techniques

Implicit Context

v ] e rﬂ_ﬂ-\ -
A — (g — [re] €5

Location Search History Seasonality

Your query is just one signal. The search engine combines it with inferred intent and implicit context
like location and search history to deliver relevant results.
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The Building Blocks: Mastering Keywords and Phrases

Query Deconstruction

advanced 1nternet research techniques
\

Head Modifier Tail
(The core concept) (Refines the head) (Specifies the type of
information sought)

Keyword Strategy

£

__ Short-Tail
\ «<—— “internet research’
| (High Search Volume, Broad Intent)

Long-Tail
—— “advanced internet research techniques for legal investigators
(Low Search Volume, High Intent)

Intent / Specificity

Search Volume

Y
r

Structure your queries with a core ‘Head’ and specific ‘Modifiers’ and “Tails’ to move from broad discovery to precise results.
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Commanding the Search with Logic Gates

AND (+) OR (1)

research AND specialist specialist OR analyst
Finds documents containing Finds documents containing
both terms. either term.

Note: This is Google's default

behavior.

NOT (-) Quotes (* *)

research -jobs

“internet research specialist”

Excludes documents
containing a term. Finds the exact phrase.

Booleans are the grammar of search. They allow you to define the precise relationships between
your keywords.
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Controlling for Context and Variation

Proximity Search - AROUND(n)

“Steve Jobs” AROUND(10) “Andy Rubin”
10

...Steve Jobs | ... .10 words orl less ... ] Andy Rubin...

Perfect for finding connections between two concepts on the same page.

Wildcard Search - (*)
"to be or * to be”

...to be or not to be...
...to be or never to be...
...to be or only to be...

Ideal for finding quotes or phrases when you can't remember the exact wording.

Go beyond simple keywords. Use proximity and wildcards to control for context and fill in the blanks in your query.



The Operator’s Scalpel: Targeting the Blueprint

=| 1ntitle:“keyword”

Searches only within the HTML
<title> tag. Ideal for finding articles
with a specific headline.

Zfz inurl:keyword

Searches only within the page’s URL
string. Great for finding sections like

‘/blog/’ or ‘/news/’.

=| intext:“keyword”
Searches only within the body text of a
page (<p>, <hl>, etc.), ignoring title and
URL metadata.

Instead of searching the entire page, use these operators to target the exact architectural element

where your term is most likely to appear.
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Filtering by Source and File Type

Q

Z/

Example 1

AT

il

"market analysis" site:gov

Searches only government domains.

contact site:aofirs.org
Performs a site-specific search.

Control where you search and what kind of document you find. This is essential for
academic, corporate, and government research.

Example
"annual report 2023" filetype:pdf
Finds only PDF files containing that phrase.

=
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Discovering Relationships and Timelines

‘related:domain.com’ ‘before: 5 ofters

@*“"9 2019 2020 2021
I

aofirs.org ' E K

@ntemrg Jan1, 2020 Jun 30, 2020

“covid impact” after:2020-01-01

related:aofirs.org before:2020-06-30
Excellent for competitive analysis or Crucial for historical research or finding
finding alternative sources. | the most up-to-date information.

Expand your search beyond a single site and control for time to
add powerful new dimensions to your research.
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The Master Query: From Simple Keywords to a Research Directive

Scenario: Find recent (2022-2023) academic papers “coral bleaching” —
or government reports in PDF format about the l Core Phrase

geophysical impact of coral bleaching, excluding

content focused on chemistry. e
¥

l ------ - “coral bleaching” (geophysics OR geophysical) <—

- “coral bleaching” (geophysics OR geophysical) -chemistry <—
J Exclude irrelevant field

—— “coral bleaching” (geophysics OR geophysical) -chemistry (site:edu OR site:gov) ¢—
Restrict to academic/gov domains

“coral bleaching” (geophysics OR geophysical) -chemistry (site:edu OR site:gov) filetype:pdf «—
J> Specify format

“coral bleaching" (geophysics OR geophysical) -chemistry (site:edu OR site:gov) filetype:pdf after:2021-12-31 before:2024-01-01 ¢
Set timeframe

“coral bleaching” (geophysics OR geophysical) -chemistry (site:edu OR site:gov) filetype:pdf after:2021-12-31 «—
Each operator is a layer. Combining them transforms a search into a powerful, automated research directive.
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The Researcher’s Mindset in Manrope

= B« Think Structurally

=~ Seethe web in terms of its HTML

=%~ Dblueprint—titles, te+t, URLs, and links.

~.. » Think Logically
r@ Use Boolean and proximity operators to
Y i’;b construct precise relationships between
~ concepts.

¢ Iterate and Refine
@ - Start broad, then strategically narrow your
n search with negative keywords and specific

operators. Your first query is rarely your last.

@
.lJ

y * Anticipate the Machine

. Understand how a search engine will
Lé,@ interpret your query’s intent and context,
and structure your query accordingly.

)
O

A NotebookLM



You Are Now the Architect

]

E! {@ {filetype:
! |

You no longer just ‘search.’ You query. You direct.
You architect the discovery of information.

Continue your journey with the Association of Internet Research Specialists. Visit aofirs.org for resources and certification.
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